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HOW DO THE NEW STANDARDS IMPACT YOUR CMP ?
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METHODOLOGY

Study carried out on 1301 banners deployed on sites around the world
between 1 and 31 May 2025.
Displayed banners

Reminder of the definitions of the rates quoted:

- No choice Consent: proportion of visitors who accepted out of those who expressed
a choice ("no choice" excluded)

&ejecftion: proportion of visi?ors who refused out of those who expressed
a choice (excluding "no choice")

No choice: visitors who did not express a choice
Opt-in: visitors who consented out of all visitors
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