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TAUX DE CONSENTEMENT
MOYEN
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PAS DE CHOIX PAS DE CHOIX

TAUX DE CONSENTEMENT
DESKTOP

[ Tauxde Consentement B Tauxderejet Pas de Choix @ optin

B2B/Corporate [ECVEREERA - 21,07% 44,92%

I Banque/Finance CANERARA = 20,59% 45,15%
YAUCFCE @ 74,18% - 2582% 39,40%

g Média/Divertissement [ SCERGA - 6,64% 41,46%
@] Institutionnel I NAKPA - 28,08% 47,20%
' Retail/Distribution [ IRIRcELA -=23,17% 51,39%

@% Voyage/Tourisme [ICAREIAR - 21,74% 46,45%

Industrie Automobile EEACINEA 51,22%

Secteur Industriel CANAKERES - 20,67% 52,09%
& Tech ECIRIVERS - 9,27%% 57,75%

Food & Beverage ¥ 80,12% - 19,88% 24,61%
@ Mode/Design EEIRRZYS - 13,46% 61,15%

Services financiers BN - 2543% 50,34%

Moyenne totale - 20,27% 46,45%

TAUX DE CONSENTEMENT

2 _J
MOBILE
[ Tauxde Consentement [ Tauxderejet Pas de Choix @ optin
B2B/Corporate R RIKYAA - 19,68% 94,23%
 Banque/Finance ¥ 81,24% - 18,76% 54,42%
% TN @ 78,60% - 25,82% 52,56%
% Média/Divertissement [ ICIRERL - 3,87% 52,25%

@] Institutionnel I WENMIFA - 26,74% 953,11%
\E Retail/Distribution S :YREA - 17,66% 60,51%
[ﬁ% Voyage/Tourisme [EARARIES - 21,63% 56,28%

Industrie Automobile BCARENGA - 6,74% 60,78%

56 Secteur Industriel CIEIRER - 20,67% 57,39%

TERYI @& 90,73% -741% 55,39%
Food & Beverage [ RERNZY - 16,96% 45,25%
(7 Mode/Design [CIEER - 9,55% 69,01%

Services financiers CARATIEA AR 56,60%

Moyenne totale JEZR:ENIF -16,92% 55,80%

BANNIERES LES PLUS PERFORMANTES

Continuer sans accepter

92,41%

73,88%

LES BONNES PRATIQUES

POUR OPTIMISER VOS TAUX DE CONSENTEMENT

© ®© O

Une collecte first- Choisir des couleurs  Votre logo dans la Déplacer
party pour conserver de boutons banniere augmente régulierement la
le choix et le répliquer valorisant le la confiance et mention "continuer

cross-device consentement I'envie d'accepter sans accepter"

LES NORMES RECENTES A ADOPTER

Activer Google Consent Mode V2 Mettre en place des banniéres IAB
a lI'aide d'une CMP certifiée a lI'aide d’'une CMP conforme au TCF V2.2

& Transparency

® 2 and Consent
Iab“.J Framework

Certified
CMP
Partner

METHODOLOGIE

Etude menée sur 1584 banniéres déployées sur des sites frangais entre
le Ter et le 31 Mars 2024.

Bannieres affichées
ensemble des visiteurs SN i
( ) Rappel des définitions des taux cités :

Choix fait P&LS de Consentement : proportion des visiteurs ayant accepté sur ceux ayant
choix exprimé un choix (les “pas de choix” sont exclus)

) Rejet : proportion des visiteurs ayant refusé sur ceux ayant exprimé un
Consentement ; Rejet ) " g
choix (les “pas de choix” sont exclus)

Pas de choix : visiteurs n'ayant pas exprimé leur choix
Optin : visiteurs ayant consenti sur I'ensemble des visiteurs
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AVERAGE
CONSENT RATE

=
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NO CHOICE NO CHOICE

DESKTOP
CONSENT RATE

[ ConsentRate [ RejectRate No Choice @ Optin

B2B/Corporate [ IRLRED - 21,07% 44,92%

i Banking/Finance [RCANMIEER - 22,45% 44,04%

% VR & 73,95% - 26,05% 39,40%

g Media/Entertainment [ SCEIAA - 4,98% 48,61%

@] Public Sector B WAKPAA - 28,08% 47,20%
¥ Retail/Distribution [EENKEISA = 16,64% 51,39%
#f- TravelTourism [ECRERIRS - 21,66% 55,35%

Automotive Industry [CIRARPA - 8,88% 51,53%

Industry Sector CAWERER = 20,67% 52,09%

{& Tech ¥ 90,80% - 9,27% 57,75%
Food & Beverage [ RINFIA - 19,88% 24,61%
4 Fashion/Design CAEEIEA = 13,46% 62,15%

Financial Services [ ZRANER - 24,82% 49,20%

Average Rate R} RyL% - 18,63% 47,41%

)

MOBILE
CONSENT RATE

[,

[ ConsentRate B RejectRate No Choice @ optin

B2B/Corporate & 80,32% - 19,68% 54,23%
Banking/Finance ¥ 80,39% - 19,61% 53,13%

% Energy IECNSIETLA - 22,04% 52,56%

% Media/Entertainment & 96,13% - 3,87% 52,25%
[@] Public Sector & 73,26% - 26,74% 53,11%

\E Retail/Distribution & 87,48% -12,52% 62,30%
#f- TravelTourism [EESREPELA - 21,52% 56,12%
Automotive Industry  IERRIFIA - 6,38% 60,43%
Industry Sector ¥ 81,11% - 18,89% 57,39%
Food & Beverage ¥ 83,04% - 16,96% 45,25%
@ Fashion/Design & 90,45% - 9,55% 69,01%
Financial Services ¥ 78,85% - 21,15% 54,19%
Average Rate ¥ 84,53% = 15,48% 56,70%

TOP PERFORMING BANNERS

Continue without accepting

92,41%

73,88%

BEST PRACTICES

TO OPTIMIZE CONSENT RATES

Ooo
o /

First-party collection Choose button Your logo in the Regularly move the
to retain choice and colours that banner increases "continue without
replicate it cross- emphasize consent  confidence and the accepting" message
device desire to accept

ADOPT RECENT REGULATIONS

Activate Google Consent Mode V2 Set up IAB banners
using a certified CMP using a TCF V2.2 compliant CMP

Transparency

® = and Consent
Iab“.J Framework

ope

Certified
CMP
Partner

METHODOLOGY

Study carried out on 2115 banners deployed on sites around the world

between 1 and 31 March 2024.
Displayed banners
Reminder of the definitions of the rates quoted:

Choice made No choice Consent: proportion of visitors who accepted out of those who expressed
a choice ("no choice" excluded)

&ejecfuon: proportlon of VISIFOI’S who refused out of those who expressed
a choice (excluding "no choice")

No choice: visitors who did not express a choice
Opt-in: visitors who consented out of all visitors
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